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Nossas  mu i tas  conqu i s tas  fo ram resu l tado  da  c rença  em romper  padrões  e

e s t a b e l e c e r  n ovo s  co n c e i to s  n o  m e rc a d o .  M a i s  a i n d a ,  fo ra m

re s u l t a d o s  d e  m u i t a  d e d i c a ç ã o  e  co m p ro m e t i m e n to  d e  to d o s  a q u e l e s

que sabem que o  D ig i ta l  Brand  Management  é  a  ma is  moderna  fer ramenta

para  ás  á reas  de  comunicação  e  market ing  e  que  a  Ar izona  ho je  é  sua

ún ica  representante .

Agradecemos  a  todos  que  acred i ta ram e  ac red i tam na  quebra  de  parad igmas

e s t a b e l e c i d o s ,  s a i n d o  d o  s e n s o  co m u m  n a s  e m p re s a s ,  a g ê n c i a s  d e

pub l i c idade ,  imprensa  e  ed i toras  e  cont r ibu indo  para  a  Ar izona  conqu is tar

contas  como Coca  Co la ,  Syngenta ,  C i t iGroup  e  Pernambucanas ,  dent re  out ras ,

to rnando-se  a  ma ior  empresa  de  Premedia  e  tecno log ia .

Um grande abraço ,

A l e x a n d r e  H a d a d e ,  B r u n o  S c h r a p p e ,  G u i l h e r m e  B r u n o ,  T i a g o  C o s t a ,

R o b e r t o  C a s a l i ,  M a r c u s  H a d a d e  e  t o d a  a  e q u i p e  A r i z o n a .
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Brazil 
DANIEL TURINI
Crivo

Crivo, the software company 
Turini founded a decade ago 

with a fellow college drop-out, is 
revolutionising banking in Brazil and 
extending loans to its new middle 
classes. It assembles and compares 
all publicly available credit data, 
enabling banks to make informed 
decisions about granting loans, in 
spite of the barriers posed by Brazil’s 
legislation and bureaucracy.

Turini had to work hard to get 
around Brazil’s practically non-
existent capital markets for start-
up entrepreneurs, and he and his 
partners sold all their superfl uous 
personal belongings to start Crivo 
with $200,000. Last year they 
brought in $16m in revenues and have 
just been tapped by one of the fi rst 
ever Silicon Valley investors in Brazil.

Argentina
MARIANO 
SUÁREZ BATTÁN
Th ree Melons

Battán was not content 
to leave video game 

design to Americans and 
Europeans. When he founded 
Th ree Melons in 2005 – 
becoming ‘Captain Melon’, its 
CEO – Argentina had very little 
presence in the industry. But it 
struck big with its Lego version 
of Indiana Jones – check for 
it online – and moved 
successfully into social gaming. 
Th is caught the attention of 
Playdom, based in Silicon 
Valley, which acquired Th ree 
Melons last year, and then was 
acquired in turn by Th e Walt 
Disney Company. 

Chile
CARLOS 
FERNÁNDEZ
Chile-IT 
 Even though he’s CEO of 

a government-backed 
non-profi t organisation, 
Fernández is spearheading 
eff orts to make the region’s 
most developed economy an IT 
hub. Helped by money from 
the state, the industry grew by 

Brazil
ALEXANDRE HADADE 
Arizona
 With his brother Marcus and Guilherme Bruno, 

Hadade has turned a small graphics design fi rm 
into a leading name, providing services to the likes of 
Coca-Cola and Santander. Th eir company, Arizona, is 
working at the hi-tech end of design, customising the 
process as well as making it cheaper. Th e small 
company has grown quickly to 200 employees and 
has just expanded into Rio de Janeiro. 

almost 20% in 2010, and 
investment is running at $4bn 
(€2.8bn) a year. Specifi cally, 
Chile-IT is trying to take its 
member companies – such as 
Coasin Global Services, Datco, 
Eticsa, Excelsys, Ki Technology, 
NovaRed and Synapsis – to the 
US. Two years after the 
organisation’s founding, they 
and other Chile-IT clients 
earned $5m in US sales.

Mexico
BLANCA TREVIÑO 
Softtek

In a region where men still 
dominate boardrooms, 

Blanca Treviño stands out as a 
successful tech industry CEO. 
Under her leadership, Softtek is 
Latin America’s largest IT 
provider, specialising in ‘near 
shore’ technology used for 
outsourcing within the region, 
rather than far away.

Softtek, which initially took 
advantage of Mexico’s proximity 
to the US, now has offi  ces in 
Europe and Asia. Treviño says 
she realises that few women 
rise to the top in her world. 
However, she encourages other 
aspirational women to enjoy 
the challenge, rather than be 
discouraged by it. 
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Nossas muitas conquistas foram resultado da crença em romper padrões e

estabelecer novos conceitos no mercado. Mais ainda, foram

resultados de muita dedicação e comprometimento de todos aqueles

que sabem que o Digital Brand Management é a mais moderna ferramenta

para ás áreas de comunicação e marketing e que a Arizona hoje é sua

única representante.

Agradecemos a todos que acreditaram e acreditam na quebra de paradigmas

estabelecidos, saindo do senso comum nas empresas, agências de

publicidade, imprensa e editoras e contribuindo para a Arizona conquistar

contas como Coca Cola, Syngenta, CitiGroup e Pernambucanas, dentre outras,

tornando-se a maior empresa de Premedia e tecnologia.

Um grande abraço,

Alexandre Hadade, Bruno Schrappe, Guilherme Bruno, Tiago Costa,

Roberto Casali, Marcus Hadade e toda a equipe Arizona.
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